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HEINEKEN MALAYSIA MOBILISES ASSISTANCE 
FOR FLOOD VICTIMS IN KLANG VALLEY 

100,000 meals and emergency care packages to be distributed  
to affected communities  

 
Heineken Malaysia Berhad (HEINEKEN Malaysia), through its HEINEKEN Cares programme, is channelling 
100,000 meals and emergency care packages to victims impacted by the ongoing flash floods throughout 
Klang Valley. 
 
In collaboration with its network of non-governmental organisation (NGO) partners, HEINEKEN Malaysia 
seeks to mobilise and distribute immediate aid to victims in need of necessities in the wake of the major 
flood caused by the recent heavy rainfall. The NGO partners include Dialogues Includes All, Epic, PWD 
Smart Farmability and Make It Right Movement. 
 
Roland Bala, Managing Director of HEINEKEN Malaysia said, “We deeply feel for all the flood victims, their 
families and loved ones whose homes and livelihoods have been affected by the floods. People are at the 
heart of our company, and as a company with a long history in Malaysia, we strive to assist communities 
during these challenging times. As the impacted families work towards rebuilding their lives, HEINEKEN 
Malaysia will play its role in mobilising urgent aid to the plight of flood-hit individuals and providing 
them with basic necessities. On this note, I would also like to extend my gratitude towards our employees 
as well as our NGO partners for their relentless support during these difficult times.” 
 
HEINEKEN Malaysia is calling on its business partners to participate and band together in undertaking 
essential support activities, by channelling food aid directly to their local communities or donating to the 
Company’s CSR arm, SPARK Foundation, where all fundings will then be directed to participating NGOs 
to further aid the flood victims.  
 
The HEINEKEN Cares programme was established this year with the ultimate goal of providing 150,000 
meals to communities affected by job or income loss due to the COVID-19 pandemic. As of 30 November,  
over 123,800 meals have been distributed to more than 8,000 beneficiaries. The 100,000 meals and 
emergency care packages are in addition to the original goal of 150,000 meals. 

Renuka Indrarajah, Corporate Affairs & Legal Director of HEINEKEN Malaysia added, “In line with our Brew 
a Better World sustainability strategy, we aim to create positive social impact in the communities where 
we operate. Through our HEINEKEN Cares programme, we are now committing an additional 100,000 
meals and care packages to bring much needed essentials as well as cleaning equipment in aid of the 
communities affected by the floods.” 
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At HEINEKEN Malaysia, the health and safety of its people are among its top priorities. The Company is 
also reaching out to employees to support those affected by the floods during this difficult period to 
ensure the health and well-being of their employees and their families. 
 
For more updates on HEINEKEN Malaysia and its initiatives, please visit www.heinekenmalaysia.com  
 

 
<ENDS>     

  
 About Heineken Malaysia Berhad   
HEINEKEN Malaysia with its portfolio of iconic international brands is the leading brewer in the country. The Company 
brews, markets and distributes:    

• The World's No. 1 international premium beer Heineken®    
• The great taste of Heineken® with dealcoholised Heineken® 0.0    
• The World-acclaimed iconic Asian beer Tiger Beer    
• The crystal-cold filtered beer Tiger Crystal    
• The World's No. 1 stout Guinness    
• The premium wheat beer born in the Alps Edelweiss   
• The World's No. 1 cider Strongbow Apple Ciders    
• The New Zealand inspired cider Apple Fox Cider    
• The all-time local favourite Anchor Smooth    
• The premium Irish ale Kilkenny    
• The real shandy Anglia    

   
HEINEKEN Malaysia also produces the wholesome, premium quality non-alcoholic Malta. HEINEKEN Malaysia's brand 
portfolio also includes the No. 1 German wheat beer Paulaner and Japan's No. 1 100% malt beer Kirin Ichiban.   
   
HEINEKEN Malaysia through its e-commerce platform, Drinkies now delivers chilled beers and ciders on demand, 
within 60 minutes or as scheduled. Drinkies also offers freshly tapped beer to cater for home parties and other events 
including weddings and corporate dinners. For enquiries, call 012-281 8888 or visit www.drinkies.my   
   
The Company continues to lead the responsible drinking agenda through its Drink Sensibly campaign.   
The corporate social responsibility arm of HEINEKEN Malaysia, SPARK Foundation was established in 2007 to grow 
with local communities in the areas of environmental conservation and education for a better tomorrow. Be the SPARK 
for change and visit www.sparkfoundation.com.my for more information.   
   
Listed on the Main Market of Bursa Malaysia, HEINEKEN Malaysia's principal shareholder is G.A.P.L. Pte Ltd based in 
Singapore. GAPL Pte Ltd is 100% owned by Heineken N.V.   
   
For more information, please visit: www.heinekenmalaysia.com   

    
For media enquiries, please contact:   
Heineken Malaysia Berhad    
Ng Eng Kiat   
Head of Communications & Sustainability    
Corporate Affairs & Legal Department    
Email: engkiat.ng@heineken.com      
Tel: 017-360 7277   
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