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#BreakTheBias: Celebrating the Women of 
HEINEKEN Malaysia 

Brewer launches mini-series featuring the stories of six women across 
different stages of their careers 

   
 
Heineken Malaysia Berhad (HEINEKEN Malaysia) continues its commitment to champion 
diversity, equity, and inclusion (DEI) this International Women’s Day (IWD) by stepping up to be 
a part of the #BreakTheBias movement. Recognising how gender bias is a roadblock on the 
path towards a culture of inclusiveness, the brewer brings to the fore voices of women to share 
their stories, experiences, and reflections on how Malaysian businesses can help level the 
playing field.   
 
Walking the talk, the brewer had also identified its 2022 DEI targets in line with this year’s IWD 
theme #BreaktheBias. Victoria Ang, the People Director at HEINEKEN Malaysia said, “As a 
progressive and responsible organisation, we champion social sustainability by including our 
people on our DEI journey. While we continue to work towards training 100% of our people 
leaders on inclusion practices, we also activate selected employees from each department as 
Inclusion and Diversity Ambassadors, who are empowered to host inclusion sessions to gather 
the thoughts and experiences of our employees on DEI. By 2023, we target to grow our 
organisation to reach at least 30% women while continuing to ensure meritocracy in talent 
acquisition, particularly in supporting more women in our Sales and Supply Chain functions.”  
 
The #BreaktheBias stories of HEINEKEN Malaysia’s women will be shared as a social media 
series with the aim to provide opportunities for women employees and leaders to shed light 
on the challenges they have faced in the past and how they overcame them throughout their 
career. The stories originate from inspiring women from various stages of their careers working 
in traditionally male-dominated fields such as engineering, technology, sales, and packaging. 
Through these stories, HEINEKEN Malaysia aims to #BreaktheBias in Malaysia, calling for 
Malaysian companies to push for gender equality, and empower women for generations to 
come. The series will be available on HEINEKEN Malaysia’s Facebook, Instagram, and LinkedIn 
pages throughout the month of March. 
 
Janina Vriesekoop, Digital and Technology (D&T) Director for HEINEKEN Malaysia highlighted 
that social progress and advancement cannot be achieved without diversity and inclusion. She 
said, “In the workplace, everyone has a contribution to make. It’s important that we accept, 
respect, and embrace different insights and strengths to get the best results. At the forefront 
of our digital transformation are many talented women in our Digital & Technology team. 
Women are just as capable as men in STEM and have much to contribute.” 

https://www.facebook.com/HeinekenMYS/
https://www.instagram.com/heinekenmalaysia/
https://www.linkedin.com/company/heinekenmalaysiaberhad/
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Selina Ng, Senior Key Account Manager for Modern Off-Trade, who is one of the six whose 
stories will be featured, added that it’s important to have women representation in leadership 
roles within a company, as it encourages a fresh perspective. “One of the largest challenges 
that women face at work is being stereotyped based on gender. It’s important to have diverse 
and inclusive leaders who believe that both men and women can perform at work regardless 
of gender.” 
 
Beyond IWD, HEINEKEN Malaysia remains committed to championing DEI throughout the year. 
In 2021, 80% of people leaders in HEINEKEN Malaysia received inclusive leadership training, 
where leaders learned to identify gender biases at the workplace and ways to mitigate the 
situation. The efforts are also supported by the brewer’s global community of Functional 
Inclusion & Diversity Ambassadors who collaborate on promoting inclusive practices and 
gender equality at the workplace. 
 
In terms of representation, 43% of HEINEKEN Malaysia’s Board of Directors are women, in 
addition to a 50:50 male to female ratio in the middle to senior management positions. The 
brewer is also ranked number two out of 312 Bursa listed companies in the Board Diversity 
Index 2021. In 2021, HEINEKEN Malaysia also joined the 30% Club, demonstrating that the 
brewer is not just committed internally but actively plays a bigger role in influencing as well as 
sharing of best practices with other companies. 
  
Externally, HEINEKEN Malaysia also supports organisations advocating the empowerment of 
women. As part of the HEINEKEN Cares programme, the brewer joined hands with Soroptimist 
International Damansara (SID), an organisation with the goal to Educate, Empower and Enable 
opportunities for women. In 2021, SID was one of eight partner organisations that 
collaborated on the HEINEKEN Cares food aid programme, which successfully channeled 
255,000 meals and essential care packages to communities and families affected by the 
pandemic as well as the flood disaster in December last year.  
 
In conjunction with IWD 2022, HEINEKEN Malaysia also organised two dialogue sessions 
internally to raise awareness and initiate action on the topic of DEI. The first session, a virtual 
dialogue with SID, was held on 7 March. SID speakers Dr Saradha Narayanan, Suganthini 
Masilamoney, and Kalavathy Subramaniam shared with HEINEKEN Malaysia employees about 
the challenges faced by women in modern day society as well as the work of Soroptimist 
International in empowering women in rural and underprivileged communities through 
education as well as improving access to participation in the local economy. The second 
session, called “Venus vs Mars” was held on 8 March, featured three men and three women 
colleagues who had a lively exchange on how HEINEKEN Malaysia can #BreakTheBias by calling 
out biases, smashing stereotypes and rejecting discrimination. 
 
For more information on HEINEKEN Malaysia and the company’s initiatives, please visit 
www.heinekenmalaysia.com.  
  
  

https://30percentclub.org/chapters/malaysia/
https://www.heinekenmalaysia.com/news-article/heineken-cares-food-aid-for-the-needy/
http://www.sidamansara.org.my/
http://www.sidamansara.org.my/
http://www.heinekenmalaysia.com/
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<ENDS> 
About Heineken Malaysia Berhad    
HEINEKEN Malaysia with its portfolio of iconic international brands is the leading brewer in the country. 
The Company brews, markets and distributes: 
     

• The World's No. 1 international premium beer Heineken®     
• The great taste of Heineken® with dealcoholised Heineken® 0.0     
• The World-acclaimed iconic Asian beer Tiger Beer     
• The crystal-cold filtered beer Tiger Crystal     
• The World's No. 1 stout Guinness     
• The premium wheat beer born in the Alps Edelweiss    
• The World's No. 1 cider Strongbow Apple Ciders     
• The New Zealand inspired cider Apple Fox Cider     
• The all-time local favourite Anchor Smooth     
• The premium Irish ale Kilkenny     
• The real shandy Anglia     

    
HEINEKEN Malaysia also produces the wholesome, premium quality non-alcoholic Malta. HEINEKEN 
Malaysia's brand portfolio also includes the No. 1 German wheat beer Paulaner and Japan's No. 1 100% 
malt beer Kirin Ichiban.    
    
HEINEKEN Malaysia through its e-commerce platform, Drinkies now delivers chilled beers and ciders on 
demand, within 60 minutes or as scheduled. Drinkies also offers freshly tapped beer to cater for home 
parties and other events including weddings and corporate dinners. For enquiries, call 012-281 8888 
or visit www.drinkies.my    
    
The Company continues to lead the responsible drinking agenda through its Drink Sensibly campaign.    
The corporate social responsibility arm of HEINEKEN Malaysia, SPARK Foundation was established in 
2007 to grow with local communities in the areas of environmental conservation and education for a 
better tomorrow. Be the SPARK for change and visit www.sparkfoundation.com.my for more 
information.    
    
Listed on the Main Market of Bursa Malaysia, HEINEKEN Malaysia's principal shareholder is G.A.P.L. Pte 
Ltd based in Singapore. GAPL Pte Ltd is 100% owned by Heineken N.V.    
    
For more information, please visit: www.heinekenmalaysia.com    

     
For media enquiries, please contact:    
Heineken Malaysia Berhad     
Ng Eng Kiat    
Head of Communications & Sustainability     
Corporate Affairs & Legal Department     
Email: engkiat.ng@heineken.com       
Tel: 017-360 7277    

    
Lumos Hill+Knowlton Strategies    
Serene Perera                          Sabrina Chong     
Serene.Perera@hkstrategies.com   Sabrina.Chong@hkstrategies.com     

Cell:  010-200 32165   Cell: 012-206 6375    
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