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Guinness Reveals Malaysia’s Top 30 Perfect Pint Bars 
The nationwide Rate Your Pint campaign recognises 30 outlets for consistently serving quality Guinness 

Draught, based on consumer ratings and Guinness Perfect Pint quality assessments.  

 

 

KUALA LUMPUR, 21 August 2026 – Guinness Malaysia has revealed the Guinness Top 30 Perfect Pint 

Bars 2026, recognising the outlets that consistently upheld the standards behind a well-served Guinness 

Draught. 

The recognition forms part of the nationwide Rate Your Pint campaign, which invites consumers to step 

into the role of Chief Pint Officer by rating the Guinness Draught served to them and contributing their 

scores to the Perfect Pint Guide. Consumers can identify a well-served Guinness Draught based on three 

simple checks: Serve, from a clean glass to a Guinness coaster; Tilt, where the creamy head holds without 

spilling; and Taste, for a balanced and smooth Guinness Draught. 

Malaysia’s Guinness Top 30 Perfect Pint Bars 2026 

Over 7,000 ratings were submitted by 3,480 consumers across 677 participating outlets nationwide, with 

the Top 30 determined through a combined score of Guinness Perfect Pint quality assessments by the Star 

Academy team and Rate Your Pint consumer ratings. Malaysia’s Guinness Top 30 Perfect Pint Bars 2026  

list spans Kuala Lumpur, Selangor, Penang, Johor, Perak, Sabah and Sarawak, recognising participating 

outlets that have consistently upheld Guinness Draught Perfect Pour standards. 
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“When we launched Rate Your Pint, we wanted consumers to better understand what goes into a well-

served Guinness Draught and give them a simple way to recognise quality for themselves. The response 

showed that people do notice the details, and the Top 30 recognises the outlets that have consistently put 

that care into every serve,” said Sean O’Donnell, Marketing Director of HEINEKEN Malaysia. 

Keeping the Perfect Pint Standard Going 

 

Behind these standards is Star Academy, HEINEKEN Malaysia’s training programme, where Guinness 

Trainers work closely with bartenders to uphold Perfect Pour standards. Through the programme, 12 

Guinness Trainers have trained 1,696 bartenders across 406 outlets nationwide, while Chief Pint Officers 

continue to help recognise and champion a well-served Guinness Draught. 
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Together, they help uphold Guinness Draught standards while building greater appreciation for the 

craftsmanship behind a Perfect Pint. 

For more information about the Guinness Top 30 Perfect Pint Bars 2026, visit Guinness Malaysia's 

social media pages at www.facebook.com/guinnessmalaysia and 

www.instagram.com/GuinnessMY/.  

*Guinness and all related promotions, campaigns and contests are strictly for non-Muslims aged 21 

and above only. Guinness Malaysia advocates responsible consumption and urges everyone to 

never drink and drive. 

 

-END- 

About HEINEKEN Malaysia Group 
  
HEINEKEN Malaysia Group (the Group), comprising Heineken Malaysia Berhad (HMB) and its operating 
subsidiary, Heineken Marketing Malaysia Sdn Bhd (HMMSB), is one of Malaysia’s leading brewers and 
part of Heineken N.V., the world’s pioneering beer company.  HMB is listed on the Main Market of Bursa 
Malaysia. Its principal shareholder is GAPL Pte Ltd, headquartered in Singapore and wholly owned by 
Heineken N.V. HMB undertakes the Group’s brewing and manufacturing operations, whilst HMMSB serves 
as its commercial arm, focusing on the marketing, sales and distribution of the Group’s beverage portfolio 
nationwide. Together, the Group brews, imports, markets and distributes a broad range of beer, stout, cider, 
shandy, dealcoholised alcoholic drinks and non-alcoholic malt beverage brands, including: 
  

● The World's No. 1 international premium beer Heineken®       
● The World-acclaimed iconic Asian beer Tiger Beer       
● The World's No. 1 stout Guinness    
● The all-time local favourite Anchor Smooth  
● The premium wheat beer born in the Alps Edelweiss   

  
Guided by our purpose of Brewing the Joy of True Togetherness to inspire a better world, our sharpened 
EverGreen 2030 strategy delivers balanced growth through three priorities:   
  

● Accelerate Growth by strengthening category growth, driving innovation and elevating consumer 
and customer centricity.   

● Step Up Productivity by driving cost efficiency and generating value for growth.  
● Focus Future‑Fit by advancing digital transformation, sustainability leadership, and a 

high‑performance, people‑driven culture.  

  
The Group advocates responsible consumption through its ‘Enjoy Responsibly’ and ‘When You Drive, 
Never Drink’ campaigns, whilst its corporate responsibility initiatives are carried out by SPARK 
Foundation, focusing on environment and community partnerships.   

For editorial enquiries or further information, please contact: 

Lydia Chan 
Executive 
Archetype  
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E: guinness-mal@archetype.co  
M: +6011 2577 5150 
 
Jennifer Tennant                                                      
Earned & Brand Responsibility Manager                  
Heineken Marketing Malaysia Sdn Bhd 
Company No. 196501000156 (5971-D)  
E: jennifer.tennant@heineken.com                             
M: +6016 222 0072    
 
 

 

 

mailto:guinness-mal@archetype.co
mailto:jennifer.tennant@heineken.com

